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Practice makes Perfect…Creating successful habits
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What are good habits? 
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The 21-day rule goes back to the 1960s pop psychology book Psycho-
Cybernetics. This book stated it took a minimum of  21 days for an old mental 
image to dissolve and a new one to be created.
.

More recently, a study of  96 people published in The European Journal of  
Social Psychology found it took on average 66 days to form a habit. But in the 
study, the actual number of  days ranged from 18 to 254 days - indicating that it 
can take either a very short or a very long time!
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Management

Financial

Resources
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Team
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Competence
                                GREEN KEEPERS PERSONAL DEVELOPMENT PROGRAMME
NO TASK SB TB DS RD RC SP SMB JG SB CH MG CS GH AG SJ BH DR SD PH JD PY EC
1 Delivery Procedure                      
2 Use of utility vehicle                      
3 Golf Course Set Up                      
4 Bunker daily maintenance                      
5 Use of pedestrian greens/collars mower                      
6 Use of pedestrian lawns mower                      
7 Use of triple greens mower                      
8 Use of triple tees mower                      
9 Use of triple Aprons mower                      

10 Use of fairway brush                      

31.03.17
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Motivating

energising

inspiring

Supporting
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Listening

informing

conversing

Caring
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understanding
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Our customer is at the heart of  our business. Strives to 
do everything 

‘    ’brilliantly’ for our external and internal customers.
Demonstrates ownership and shows confidence in 
their knowledge, skills and abilities. Takes pride in the 
development of  self  and others. 
Communicates in a clear, open and honest way. 
Presumes trust. Is consistent and approachable. Talks 
and listens. 
Has the courage and imagination to generate and 
support new ideas. Is committed to continually 
improving what they do and being positive.
Shares information and supports colleagues. Values 
and respects colleagues and actively looks for ways to 
build relationships.
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Thank You


